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Customers and employees are looking for companies who care. 916 Pacific Avenue

Corporate Social Responsibility isn't just about doing good—it's good for your bottom line, too. Everett, WA 98201

(425)258-7500
PGF@providence.org
ProvidenceGeneralFoundation.org
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Partnering with Providence Everett isnt
just goodwill—it’s good for business.

Our vibrant region is one of the fastest growing in the nation—by 2044 Snohomish County’s population is
projected to grow to as many as 1.1 million people. As a local business or organizational leader, you know this is
a great place for businesses and families to call home. We want to keep it that way for all who rely on world-class
cornerstone institutions, such as Providence Regional Medical Center Everett. No one wants to need a hospital, but
when you do need one, it better be great.

Serving five counties, Providence Everett is the second busiest and third largest hospital in the state. We are proud
to be one of Washington's most award-winning medical centers, but a great hospital doesn't just happen—for a
nonprofit like Providence Everett excellence is fueled by philanthropy.

With more than 5,000 employees and medical staff who live, work, and shop locally—and tens of thousands of
community members seeking care annually at Providence Everett's medical center and regional clinics—nearly
everyone in our community has a connection to Providence Everett.

The onlylLevel lll NICU
north of Seattle

Providence’s local impact by the numbers
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$10,000+ support annually

Anthony’s HomePort Everett IRG Physical & Hand Therapy

Lease Crutcher Lewis

Providence Washington

Biella Foundation

Central Welding Supply Mortenson Construction Company Robert Kilingstad Family Fund

. Py Stadium Flowers
Dwayne Layne’s Auto Family Mountain Pacific Bank

Premera Blue Cross of Washington Stillaguamish Tribe

Gaffney Construction & Alaska UBS Financial Services, Inc.

Anesthesia Services/Somnia Inc.
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What if your company
operated on a 1% margin?

That would leave little room for investing
ininnovation or the latest technology.
That's the case with Providence Everett
and many not-for-profit hospitals across
the nation. As part of our mission,
Providence Everett is dedicated to
providing tens of millions of dollarsin
free or subsidized care for the poor and
vulnerable. Yet, to attract and retain the
best doctors, nurses, and researchers,
we need to maintain a top-notch
medical center by investing in the latest
equipment, technology, and research—

that’s where philanthropy comes in.

With your annual commitment of
$10,000 or more, you will become a
member of our Providence Everett
Partners Program. Your involvement and
benefits can be customized to meet your
goals, while also addressing the needs of

our patients and the medical center.
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Prc')viding lifesaving carefor. =
a five-county region

PARTNERSHIP OPPORTUNITIES

DIRECT IMPACT

Directly support the services most
meaningful to your company.

EVENT SPONSORSHIP

Showcase your company’s philanthropy
through our signature events.

WORKPLACE GIVING & MATCHING

Provide needed supplies, or get your
employees involved with matching gifts.

CAUSE MARKETING

Elevate the goodwill of your brand
though a marketing partnership.




